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Leading 15 Websites and

Their Unique Visitor Figures (2014)
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Top 10 Online Vendors in the
US through User Share* Channels (2013)

* “User share” is a new form of electronic commerce whereby users form communities
wich put pressure on suppliers to grant deep discounts

Amazon | 51.2% | 67.9 | -

Apple | 13.8% | 18.3 |

Staples | 7.8% | 10.4 |

Walmart | 7.5% | 10.0 |

Sears | 3.7% | 4.9 |

Liberty Interactive | 3.6% | 4.8 |

Netflix | 3.3% | 4.4 |

Macy’s | 3.2% | 4.2 |

Office Depot | 3.1% | 4.1 |

Dell | 2.7% | 3.6 |

Percent share of total sales within the top 10
Amounts in billions of US dollars

a* OpenMind

Source: Internet Retailer



"~ OpenMind
Global Top 10 User Share
Providers (2013)

LivingSocial

KGB Deals Bloomspot BuywithMe Restaurant.com

LB

EverSave TravelZoo BlackBoardEats Trippr

Percentage of users out of total user share channel Source: ReadWrite
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Online Buyers by Country (2012)

23.7 14.5 26.5 41.2 23.1 19.2 m 73.3

UNITED STATES BRAZIL SPAIN UNITED KINGDOM FRANCE GERMANY RUSSIA INDHA

Fagures in millians of people
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