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Innovation. Perspectives for the 21st 

Century  
The great challenges facing the human race today— inequality and poverty, 

education and health care, climate change and the environment—have 

made innovation more necessary than ever. 

OpenMind is an online community whose objective is to debate about the 
great topics of our time as to generate and diffuse knowledge that will 
benefit society as a whole. More than two hundred leading authors, experts 
and academics from all around the world examine the greatest challenges 
of science, technology, the economy and business, and the humanities. 
 
www.bbvaopenmind.com 

 

Content 

For this third book in the BBVA series, we have chosen innovation as the 

central theme. It was chosen for two fundamental reasons: the first was the 

decisive importance of innovation as the most powerful tool for stimulating 

economic growth and improving human standards of living in the long term.  

This has been the case throughout history, but in these modern times, when 

science and technology are advancing at a mind-boggling speed, the 

possibilities for innovation are truly infinite. Moreover, the great challenges 

facing the human race today— inequality and poverty, education and health 

care, climate change and the environment—have made innovation more 

necessary than ever. Our economy and our society require massive doses of 

innovation in order to make a generalised improvement in the standards of 

living of nearly 7 billion people (the number continues to grow) compatible 

with the preservation of the natural environment for future generations.  

The second reason for choosing this theme is that it is consistent with 

BBVA’s corporate culture. Our group’s commitment to the creation and 

dissemination of knowledge ties in directly with the vision that guides every 

aspect of our activity: “BBVA, working towards a better future for people.” 

People are the most important pillar of our work, and the work we do for 

and on behalf of people is supported by two other pillars of our culture and 

strategy: principles and innovation.  
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